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The origination of business ideas for new products or services occurs through the creative process. For
example, an entrepreneur initially has a business idea for a new product or service that begins in mind.
However, the idea needs to be successfully and strategically executed to become a sustainable reality. This
research provides a variety of examples concerning conceptualizations of creativity that entrepreneurs can
tap into further to enhance their creative abilities for business ideation generation. Further highlights
include the psychological impediments entrepreneurs must be aware of and avoid that can stall the
entrepreneurial process and the business from successfully launching and sustaining life long-term. Lastly,
the authors demonstrate the similarities between the McKinsey 7s framework (Peters & Waterman, 2004)
and the servant leadership style (Greenleaf, 1977), revealing how adopting a more formidable
entrepreneurial approach involves “putting the people first” rather than solely focusing on strategy and
complex humbers.
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INTRODUCTION

Entrepreneurs need a creative mindset to recognize business opportunities and develop new business
ideas. However, if entrepreneurs do not act upon, develop, and successfully execute their ideas, potential
businesses can quickly fade. For example, this can happen when entrepreneurs become fixated on the idea
and do not intentionally execute the idea, thus causing the launch of the business to stall (Boysen, 2020;
Diawati et al., 2023; Sedniev, 2019).

Moreover, entrepreneurs can experience psychological impediments, but it is crucial to minimize these
obstacles for the business and the entrepreneur to thrive. Additionally, by utilizing the diagnostic business
tool, the McKinsey 7s framework (Peters & Waterman, 2004), and a servant leadership style (Greenleaf,
1977), entrepreneurs can cultivate a mindset of prioritizing people over solely focusing on strategy and
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complex numbers. This shift in perspective is beneficial for the organization’s overall improvement
(Conroy, 2001; Vliamos & Tzeremes, 2012).

Creativity

Creativity is an antecedent to entrepreneurship since it is needed to develop new business ideas. A
creative idea that is original and functional will drive the creative process. For example, originality occurs
when the creative work is novel, unique, and nonreplicated. Functionality occurs when the creative work
provides utility and value. Creativity occurs when a person escapes conventional thinking to produce
something new. As shown in Figure 1, a person’s creativity skills can be charted on a creative spectrum.

One end of the spectrum encompasses individuals with artistic “extreme feeling,” including musicians,
painters, dancers, or actors. The opposite end of the spectrum is “extreme thinking” people, such as
entrepreneurs (Andreason, 2006; Bignetti et al., 2021; Cleminson & Cowie, 2021; Dimitriadis et al., 2018;
Hrib, 2018; Luescher et al., 2019; Moliako, 2016; Nuhoglu & Akgiil, 2019; Runco & Jaeger, 2012; Soda
etal., 2021).

FIGURE 1
CREATIVITY SPECTRUM

Extreme Feeling: musicians; painters; dancers; actors Extreme Thinking: entrepreneurs‘
\ \

Moreover, creativity is a complex process of using innovation skills to discover new ideas. Thus,
entrepreneurship is regarded as a particular case of creativity since it is fundamental to the tasks involved
when developing novel and beneficial business ideas. Entrepreneurs with high creativity skills have
stronger entrepreneurial intentions for launching a business. Therefore, creativity is necessary for
entrepreneurs to recognize business opportunities and develop new business ideas. So, creativity is regarded
as inseparable from entrepreneurship (Bello et al., 2018; Fillis & Rentschler, 2010; Gilad & Rentschler,
1984; O’Doherty, 2020; Sergeeva et al., 2022; Ward, 2004; Whiting, 1988; Yar Hamidi et al., 2008;
Zellweger & Zenger, 2022).

Based on the review of previous creativity studies, as shown in Table 1, a gap was found that did not
fully unpack the strategic execution of a process, product, or organization. This research helps to bridge
this gap by providing a method of combining the McKinsey 7s framework and the servant leadership style
into an entrepreneur’s business planning and behavior in which “putting the people first” instead of focusing
solely on strategy and complex numbers provides a more formidable entrepreneurial approach to practice
(Greenleaf, 1977; Northouse, 2022; Peters & Waterman, 2004).
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THEORETICAL BACKGROUND AND FRAMEWORK

The componential theory of creativity (Amabile, 1983, 1996), the McKinsey 7s framework (Peters &
Waterman, 2004), and servant leadership theory (Greenleaf, 1977) make up the theoretical background and
framework of this research. The componential theory of creativity (Amabile, 1983, 1996; Kaufman &
Glaveanu, 2021) examines creativity as it relates to someone having creative technical skills, gifts, and
talents and the motivation and willingness to take creative risks within their external environment. The
McKinsey 7s framework (Peters & Waterman, 2004) is a diagnostic business tool for business leaders that
focuses on “putting the people first” instead of solely on strategy and complex numbers. Moreover, the
servant leadership theory (Greenleaf, 1977; Northouse, 2022) pertains to a leader who likewise “puts the
people first” by the leader being willing to serve the people’s (e.g., followers) needs of the company
ethically and humanely. Hence, the employees feel empowered to grow and develop to their maximum
potential.

CONCEPTUALIZATIONS OF CREATIVITY

Imagination

Creativity is needed for entrepreneurs to develop new business ideas. The way a person conceptualizes
creativity can be found in various ways, for example, by using the imagination; having strong technical
skills; being born with natural creative gifts and talents; and having the motivation and willingness to be
creative. Furthermore, creativity is a necessary skill when developing new business ideas. Moreover,
imagination is a mindful process when visualizing an outcome. Imagination can boost creativity and is an
intuitive human capability initiated by the soul in a dream-like state. The human imagination is the gateway
between reality and make-believe. Thus, using the imagination is the first step in developing something
present in mind but absent in real-life. For example, imagining is a way to create meaningful understandings
and perceptions within mindful contexts. Imagining helps to create thoughtful ideas and concepts, which
can then be acted upon within everyday situations through the strategic execution process. Imagining acts
as a sketch, design, or an interwoven process of what can occur. Lastly, imagining creates a world without
boundaries or limits (Baer et al., 2021; Kant, 2008; Murphy, 2022; Wang et al., 2022).

Technical Abilities

Mastering a creative activity takes strong technical skills, such as playing the piano or painting a
portrait. Individuals can develop creative technical skills over time. For example, someone competent on
the piano has mastered the technical skills needed to play the piano through years of practice. Having strong
creative technical skills increases a person’s competitive level, and having experience in a technical skill
increases the effectiveness of that skill (Amabile, 1983, 1996; Fazzi, 2016; Guimardes et al., 2021; Harris,
2019; Limantara et al., 2022; Sharma & Sekhon, 2022).

Natural-Born Gifts and Talents

Child prodigies or creative muses are people with natural-born gifts and talents.
However, regardless of a person’s natural talent and giftedness, if they do not actively exercise that talent,
it will remain underdeveloped and fail to reach its full potential. The people who take the time to develop
their natural-born gifts and talents use inspiration; preparedness; expertise; and determination skills.
Moreover, naturally gifted and talented people frequently have multiple intelligences, such as linguistics,
mathematics; interpersonal and intrapersonal skills; music; kinesthetics, visual-spatial skills, and naturalist
influences (Amabile, 1983, 1996; Branton, 2020; Nuhoglu & Akgul, 2019; Venkatasawmy, 2021).

Motivation and Willingness to Be Creative

Motivation and willingness to be creative help bring novel ideas to fruition, but procrastinating can
slow the creative process. Conversely, procrastinating can nurture creative ideas if used to seek out the
intrinsic motivational motives behind the creative endeavor. Having the motivation and the willingness to
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be creative helps to cut through the noise, fear of the unknown, and unfamiliarity. For example, employees
willing to be creative by collaborating can brainstorm and widen the pool of ideas and, in turn, assist in
optimizing business results (Advani & Takaku, 2021; Lehnert et al., 2022; Shin & Grant, 2021).

PSYCHOLOGICAL IMPEDIMENTS

Fear of Failure

Starting a new business is a complex process. There are uncertainties and risks involved. An
entrepreneur who has a fear of failure generates a negative mindset that becomes destructive to the overall
entrepreneurial process. Entrepreneurial fear of failure is a belief that the business will fail. Also, fearing
failure can hold an entrepreneur back from successfully executing strategies. An entrepreneur who fears
failure will look at failing negatively instead of framing situations as an opportunity to learn and grow. This
fear of failure can dampen the entrepreneur’s spirit and enthusiasm for starting and operating a business.
However, risk-takers, self-driven, and courageous entrepreneurs have a greater chance of overcoming these
fears of failure. Lastly, having a positive mindset about starting and sustaining a business is helpful for
entrepreneurs until more formal business mentoring and coaching are in place (Bosma et al., 2008; Chen et
al., 2016; Miller, 1983; Ng & Jenkins, 2018; Olowu & Taye-Faniran, 2016).

Low Tolerance for Ambiguity

An entrepreneur with a low tolerance for ambiguity will seek to avoid uncertain situations, thus finding
it difficult to follow through on a business idea. An entrepreneur with a low tolerance for ambiguity will
also find it more challenging to bounce back from setbacks due to being uncomfortable about making any
necessary business pivots or changes. Moreover, an entrepreneur with a low tolerance for ambiguity will
perceive ambiguous and complex situations as detrimental, thus making it challenging to take action or
make decisions. Lastly, entrepreneurs with a low tolerance for ambiguity will resort to negatively framing
unsure situations (Aylesworth & Cleary, 2020; Chen et al., 2016; Zelekha et al., 2018).

Low Self-Efficacy

Self-efficacy pertains to a person’s beliefs about being adequate to do something well. Self-doubt will
occur when an entrepreneur needs higher self-efficacy regarding the business idea’s feasibility.
Entrepreneurs with low self-efficacy will generate negative attitudes about the business. Thus, managing a
business is more challenging when an entrepreneur has low self-efficacy. However, an entrepreneur with
high self-efficacy will have the self-assurance needed to complete the tasks for the business by not allowing
environmental conditions to dictate business outcomes. Additionally, people with high self-efficacy
demonstrate more excellent entrepreneurial intentions by setting benchmarks and goals for the business
(Aylesworth & Cleary, 2020; Bandura, 1977; Cera & Cera, 2020; Eliyana et al., 2020; Idrus & Setiyadi,
2021; Newman et al., 2019; Savickaite-Kazlauske, 2020; Zarnadze et al., 2022).

Low Self-Esteem

Self-esteem pertains to the level of self-regard a person has. Entrepreneurs with low self-esteem will
find it more challenging to pivot through business changes and will be less concerned with business
interests. Moreover, external dynamics affecting the business can easily influence entrepreneurs with low
self-esteem, resulting in potential damage to stakeholder relationships. Furthermore, entrepreneurs with low
self-esteem will be less self-assured in performing daily operational tasks, and their problem-solving
abilities will become more convoluted. An entrepreneur who has low self-esteem will be less driven to
fulfill start-up intentions and to see the business through to sustainable fruition due to being risk-averse
(Baumeister, 1993; Chen et al., 2016; Eliyana et al., 2020; Zelekha et al., 2018).
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LEADERSHIP

McKinsey 7S Framework

The McKinsey 7s framework (Peters & Waterman, 2004) is a diagnostic business tool for small
businesses and corporations alike that helps companies adjust to business changes and reach successful
strategic execution by “putting the people first.” This people-first mentality is similarly found within the
servant leadership style (Greenleaf, 1977), which likewise puts the needs of the employees (e.g., followers)
first. This framework’s purpose is for business leaders to focus on respecting, caring, and empowering
employees versus solely focusing on company strategy and complex numbers (Falletta & Combs, 2018;
Fan & Chang, 2021, Peters, 2008, 2018; Rani, 2019; Singh, 2013).

As shown in Figure 2, the McKinsey 7s framework (Peters & Waterman, 2004) consists of three hard
and four soft elements. Company structure, strategy, and systems make up the hard elements. The structure
element represents the structural configuration of the company (e.g., entrepreneurial; machine bureaucracy;
professional bureaucracy; divisional, or adhocracy); the level of centralization or decentralization within
the organization; the company size; formalization practices; and authority relationships. The strategy
element represents the tactical plans of the business, the competitive advantages of the business, and the
adaptive and dynamic evolution of the business. The systems element represents the processes of the
company (e.g., human resources; risk management); client management systems; and technology
infrastructure (Bryan, 2008; Daft, 2020; Falletta & Combs, 2018; Peters & Waterman, 2004; Rani, 2019;
Shiri et al., 2014).

FIGURE 2
MCKINSEY 7S FRAMEWORK

shared

values

Shared values; skills; staff; and style comprise the framework’s soft elements. The shared values
element represents the communal set of core values, beliefs, and understandings amongst employees; the
organizational-wide commitment to business goals; social missions; follower goals; and business
reputation. The skills element represents institutional and individual skills; the employees’ proficiencies,
knowledge, education, experiences, and abilities; and skill acquisition strategies (e.g., outsourcing). The
staff element represents the people employed at the business; the inherent talent of people; talent
motivations; talent pool development and rewards; and diversity representation. Finally, the style element
represents managerial leadership style and attitudes; organizational communication styles; leader emotional
intelligence; and the organizational culture, practices, and norms (Bryan, 2008; Falletta & Combs, 2018;
Goleman, 2005; Peters & Waterman, 2004; Singh, 2013; Shiri et al., 2014).

This framework specifies that companies should not focus solely on the hard elements but rather focus
should be on “putting the people first.” This framework gives business owners and managerial leaders the
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capabilities necessary for diagnosing business operations. The framework also demonstrates the
adjustments required for specific elements and outlines how to align these adjustments with one another. It
illuminates what is working and not working in the business. This framework also helps eliminate any
organizational obstructions business leaders have, such as when focusing on one element instead of all
seven elements and how they work together (Bryan, 2008; Peters & Waterman, 2004).

Servant Leadership

As with the McKinsey 7s framework, servant leadership focuses on “putting the people first.” For
example, servant leaders take on a servant role to prioritize the needs of the people (e.g., followers) in the
organization. This approach enables each individual to grow and develop into a healthier, wiser, and more
autonomous employee. Servant leadership behaviors consist of emotional healing processes as found with
being sensitive to the concerns of others; building trust and empathy; helping the followers of the
organization to grow and succeed personally and professionally; behaving ethically; and empowering
employees to succeed (Greenleaf, 1977; Northouse, 2022).

A servant leader is committed to “putting the people first” and treating everyone equitably and fairly.
Servant leaders make it a priority to listen and cultivate long-term relationships with each employee. Doing
so gives the leader important information about the follower’s needs and goals to help ensure that each
employee reaches their maximum potential in the company. Moreover, the servant leader strives to be
altruistic, self-sacrificing, and caring towards the people of the organization at large (Greenleaf, 1977
Northouse, 2022).

CONCLUSION

This research came with limitations. For example, an assortment of diagnostic business tools can assist
entrepreneurs other than the McKinsey 7s framework (Peters & Waterman, 2004). Additionally, not all
psychological impediments were unpacked. Lastly, this research focused more on entrepreneurs with
employees in their businesses and not on owner-operators or solopreneurs. As mentioned above, future
research could dive deeper into this study’s limitations.

Besides, ideation occurs when entrepreneurs use innovative thinking to solve business problems to gain
competitive advantages. Thus, ideation and innovative thinking are integral parts of the entrepreneurial
process. Business ideas are created in mind through the creative conceptualization process but realized
through the strategic execution process (Best & Gooderham, 2015; Campos-Blazquez et al., 2020; Cho et
al., 2018; Crnki¢ et al., 2012; Granados et al., 2017; Hernandez, 2019; Khayyat et al., 2021).

Additionally, creative efforts are a necessary part of the entrepreneurial process. Entrepreneurs use their
creative skills to develop new product or service ideas and to recognize new business opportunities.
Entrepreneurs who have a better understanding of the conceptualizations of creativity and the psychological
impediments that can derail the business will be better equipped to launch a new business and sustain it
long-term (Advani & Takaku, 2021; Baer et al., 2021; Chang & Chen, 2020; Fazzi, 2016; Peters &
Waterman, 2004; Yitshaki et al., 2022).

Ultimately, entrepreneurs will face challenges, but utilizing the McKinsey 7s framework (Peters &
Waterman, 2004) can help shift the focus to “putting the people first” rather than solely concentrating on
strategy and complex numbers. The mindset of prioritizing people aligns with the servant leadership style
(Greenleaf, 1977), which emphasizes placing the needs of employees first, enabling them (e.g., followers)
to reach their maximum potential within the organization at large. When entrepreneurs become equipped
and more self-aware of the tools and leadership styles beneficial to operating their business, they will be
better armed with leading others and handling uncertain business changes better.

74 American Journal of Management Vol. 23(3) 2023



REFERENCES

Acar, O.A,, Tarakci, M., & van Knippenberg, D. (2019). Creativity and innovation under constraints: A
cross-disciplinary integrative review. Journal of Management, 45(1), 96-121.

Advani, M., & Takaku, S. (2021). Does cultivating a giving culture make people more willing to share
counter-normative ideas? International Social Science Review, 97(1), 1-29.

Amabile, T.M. (1983). The social psychology of creativity: A componential conceptualization. Journal of
Personality and Social Psychology, 45, 357-376.

Amabile, T.M. (1988). A model of innovation in organizations. Research in Organizational Behavior, 10,
123-167.

Amabile, T.M. (1996). Creativity in context: Update to “The Social Psychology of Creativity.” Boulder,
CO: Westview Press.

Andreason, N.C. (2006). The creative brain: The science of genius. Plume.

Aylesworth, A., & Cleary, R. (2020). Reawakening creativity for business leaders: Removing obstacles.
Journal of Education for Business, 95(4), 248-254.

Baer, M., Dane, E., & Madrid, H.P. (2021). Zoning out or breaking through? Linking daydreaming to
creativity in the workplace. Academy of Management Journal, 64(5), 1553-1577.

Bandura, A. (1977). Self-efficacy: Toward a unifying theory of behavioral change. Psychological Review,
84(2), 191-215.

Baumeister, R.E. (1993). Understanding the inner nature of low self-esteem: Uncertain, fragile,
protective, and conflicted. In Self-esteem: The puzzle of low self-regard (pp. 201-218). Plenum.

Bello, B., Mattana, V., & Loi, M. (2018). The power of peers: A new look at the impact of creativity,
entrepreneurial intentions. International Journal of Entrepreneurial Behavior & Research, 24(1),
214-233.

Best, S., & Gooderham, P. (2015). Improvisation: A legitimate strategy in the face of adversity. Small
Enterprise Research, 22(1), 49-68.

Bignetti, B., Santos, A.C., Hansen, P.B., & Henrigson, E. (2021). The influence of entrepreneurial
passion and creativity on entrepreneurial intentions. Revista de Administracdo Mackenzie, 22(2),
1-32.

Bosma, N., Jones, K., Autio, E., & Levie, J. (2008). Global Entrepreneurship Monitor: 2007 Executive
Report. Babson College, Babson Park, MA, and London Business School, London.

Boysen, M.S., Jansen, L.H., & Knage, M. (2020). To share or not to share: A study of educational
dilemmas regarding the promotion of creativity and innovation in entrepreneurship education.
Scandinavian Journal of Educational Research, 64(2), 211-226.

Branton, S.C. (2020). Multiple intelligences in gifted and talented education: Lessons learned from
neuroscience after 35 years. Roeper Review, 42(1), 49-63.

Bryan, L. (Producer). (2008). The 7-S framework [Video Recording].

Campos-Blazquez, J.R., Morcillo, P., & Rubio-Andrada, L. (2020). Employee innovation using ideation
contests: Seven-step process to align strategic challenges with the innovation process. Research
Technology Management, 63(5), 20—-28.

Cera, G., & Cera, E. (2020). Intention to start a business and entrepreneurship education program: A pre-
and post-program research design. Journal of Enterprising Communities: People and Places in
the Global Economy, (14), 603-619.

Chang, Y.-Y., & Chen, M.-H. (2020). Creative entrepreneurs’ creativity, opportunity recognition, and
career success: Is resource availability a double-edged sword? European Management Journal,
38(5), 750-762.

Chen, N., Ding, G., & Li, W. (2016). Do negative role models increase entrepreneurial intentions? The
moderating role of self-esteem. Basic & Applied Social Psychology, 38(6), 337—350.

Cho, Y., Kirkewoog, S., & Daim, T.U. (2018). Managing strategic intellectual property assets in the fuzzy
front end of new product development process. R&D Management, 48(3), 354-374.

American Journal of Management Vol. 23(3) 2023 75



Cleminson, T., & Cowie, N. (2021). Using design thinking as an approach to creative and communicative
engagement in the English as a Foreign Language (EFL) classroom. Journal of University
Teaching & Learning Practice, 18(4), 1-18.

Conroy, D.E. (2001). Fear of failure as an exemplar for social development research in sport. Quest, 53,
165e183.

Crnki¢, K., Cizmi¢, E., & Sunje, A. (2012). Knowledge management and innovation as driving forces
behind successful entrepreneurship. International Conference of the Faculty of Economics
Sarajevo (ICES), pp. 423-437.

Daft, R.L. (2020). Organization theory & design (13th ed.). Cengage Learning.

Diawati, P., Ausat, A., & Augustin, J. (2023). Creativity: How to Develop an Entrepreneurial Attitude of
Creativity. Journal on Education, 5(4), 11116-11122.

Dimitriadis, E., Anastasiades, T., Karagiannidou, D., & Lagaki, M. (2018). Creativity and
entrepreneurship: The role of gender and personality. International Journal of Business &
Economic Sciences Applied Research, 11(1), 7-12.

Eliyana, A., Musta’in, Sridadi, A.R., & Widiyana, E.U. (2020). The role of self-efficacy on self-esteem
and entrepreneur achievement. Systematic Reviews in Pharmacy, 11(8), 214-319.

Falletta, S., & Combs, W. (2018). The organizational intelligence model in context: A comparative
analysis and case profile. OD Practitioner, 50(1), 22—-29.

Fan, P.H., & Chang, W.L. (2021). Developing a sustainable business excellence model and discussing
key factors. South African Journal of Industrial Engineering, 32(1), 105-118.

Fazzi, L. (2016). Are we educating creative professionals? The results of some experiments on the
education of social work students in Italy. Social Work Education, 35(1), 89-99.

Fillis, 1., & Rentschler, R. (2010). The role of creativity in entrepreneurship. Journal of Enterprising
Culture, 18(1), 48-81.

Findlay, C.S., & Lumsden, C.J. (1988). The creative mind: Toward an evolutionary theory of discovery
and innovation. Journal of Social and Biological Structures, 11(1), 3-55.

Gilad, B., & Rentschler, R. (1984). Entrepreneurship: The issue of creativity in the marketplace. The
Journal of Creative Behavior, 18(3), 151-161.

Goleman, D. (2005). Emotional intelligence (10th ed.). Bantam Dell.

Granados, C., Bernardo, M., & Pareja, M. (2017). How do creative industries innovate? A model
proposal. Creative Industries Journal, 10(3), 211-225.

Greenleaf, R.K. (1977). Servant leadership: A journey into the nature of legitimate power & greatness.
Paulist Press.

Guimardes, E., Baxter-Jones, A.D.G., Williams, A.M., Tavares, F., Janeira, M.A., & Maia, J. (2021).
Modeling the dynamics of change in the technical skills of young basketball players: The INEX
study [Abstract]. PLoS ONE, 16(9), 1-17.

Gurteen, D. (1998). Knowledge, creativity, and innovation. Journal of Knowledge Management, 2(1), 5-
13.

Harris, L.J. (2019). Does music matter? A look at the issues and the evidence. Developmental
Neuropsychology, 44(1), 104-145.

Hernandez, M.A. (2019). Unveiling international new ventures’ success: Employee’s entrepreneurial
behavior. Administrative Sciences, 9(3), 1-32.

Hrib, B. (2018). Actors of creativity and entrepreneurship in Romania. Management Dynamics in the
Knowledge Economy, 6(4), 655-672.

Hughes, D., Lee, A, Tian, AW., Newman, A., & Legood, A. (2018). Leadership, creativity, and
innovation: A critical review and practical recommendations. The Leadership Quarterly, 29(5),
549-569.

Idrus, A., & Setiyadi, B. (2021). The effect of self-efficacy and entrepreneurship on managers’
professionalism and performance in Jambi community learning centers. Performance
Improvement Quarterly, 34(1), 31-53.

Kant, 1. (2008). Critique of pure reason (Rev. ed.). Penguin Classics.

76 American Journal of Management Vol. 23(3) 2023



Kaufman, J.C., & Glaveanu, V.P. (2021). An overview of creativity theories. In J.C. Kaufman, & R.J.
Sternberg (Eds.), Creativity: An introduction (pp. 17-30). New York: Cambridge University
Press.

Khayyat, S.M., Nazar, Z., & Nazar, H. (2021). A study to investigate the implementation process and
fidelity of a hospital to community pharmacy transfer of care intervention. PLoS ONE, 16(12), 1-
16.

Klein, H.C., Weber, S., Schlechtinger, M., & Oschinsky, F.M. (2020). Does one creative tool fit all?
Initial evidence on creativity support systems and Wikipedia-based stimuli. ICIS 2020
Proceedings, 13.

Lehnert, K., Till, B.D., Coble, K., & Arnold, M.J. (2022). The creative knife: Does interference dull the
edge of creativity effectiveness? Journal of Advertising, pp. 1-20.

Limantara, N., Meyliana, Gaol, F., & Prabowo, H. (2022). Factors influencing the implementation of
gamification for learning in information systems education. International Journal of Emerging
Technologies in Learning, 17(8), 32-41.

Luescher, R., Barthelmess, P.Y., Kim, S., Richter, U.H., & Mittag, M. (2019). Conceptualizing creativity:
General and cultural biases in Gough’s creative personality scale. Journal of Creative Behavior,
53(1), 30-43.

Mateja, D., & Heinzl, A. (2021). Towards machine learning as an enabler of computational creativity.
IEEE Transactions on Artificial Intelligence, 2(6), 460-475.

Miller, D. (1983). The correlates of entrepreneurship in three types of firms. Management Science, 29(7),
770-791.

Moliako, V.A. (2016). Psychological analysis of M.A. Vrubel’s creative potential. Journal of Russian &
East European Psychology, 53(5), 21-36.

Murphy, P. (2022). Immanuel Kant’s monograms of the imagination. Critical Horizons, 23(1), 93-1009.

Newman, A., Obschonka, M., Schwarz, S., Cohen, M., & Nielsen, 1. 2019. Entrepreneurial self-efficacy:
A systematic review of the literature on its theoretical foundations, measurement, antecedents,
and outcomes and an agenda for future research, Journal of Vocational Behavior, 110, 403-19.

Ng, L., & Jenkins, A.S. (2018). Motivated but not starting: How fear of failure impacts entrepreneurial
intentions. Small Enterprise Research, 25(2), 152-167.

Northouse, P.G. (2022). Leadership: Theory & practice (9th ed.). Sage Publications, Inc.

Nuhoglu, H., & Akgul, S. (2019). Analysis of the relation between creativity level and problem-solving
skills of gifted and talented students. Educational Research and Reviews, 14(15), 518-532.

O’Doherty, D. (2020). The Leviathan of rationality: Using film to develop creativity and imagination in
management learning and education. Academy of Management Learning & Education, 19(3),
366-384.

Olowu, A.U., & Taye-Faniran, A.F. (2016). The fear of business failure and government’s role in
supporting entrepreneurs in Nigeria. IFE PsychologlA, 24(2), 318-330.

Olszak, C., & Kisielnicki, J. (2018). A conceptual framework of information systems for organizational
creativity support. Lessons from empirical investigations. Information Systems Management,
35(1), 29-48.

Peters, T. (2008). Definition of Leadership [Video].

Peters, T. (2018). What makes a Successful Leader Today [Video].

Peters, T.J., & Waterman, R.H., Jr. (2004). In search of excellence. First Collins Business Essentials.

Rani, P. (2019). Strategy implementation in organizations: A conceptual overview. Management
(18544223), 14(3), 205-218.

Rogers, C. (1954). Toward a theory of creativity. ETC: A Review of General Semantics, 11, 249-260.

Runco, M.A., & Jaeger, G.J. (2012). The standard definition of creativity. Creativity Research Journal,
24(1), 92-96.

Savickaite-Kazlauske, E. (2020). Psychological capital (PsyCap) resources and its relations with creative
self-efficacy in entrepreneurship students. Management of Organizations: Systematic Research,
(84), 61-79.

American Journal of Management Vol. 23(3) 2023 77



Sedniev, A. (2019). The business idea factory: A world-class system for creating successful business
ideas. Independently Published.

Sergeeva, A., Bhardwaj, A., & Dimov, D. (2022). Mutable reality and unknowable future: Revealing the
broader potential of pragmatism. Academy of Management Review, 47, 692-696.

Sharma, 1., & Sekhon, M.K. (2022). Measurement and determinants of technical efficiency in crop
production: A review. Agricultural Reviews, 43(1), 77-83.

Shi, Y., Yuan, T., Bell, R., & Jiatong, W. (2020). Investigating the relationship between creativity and
entrepreneurial intention: The moderating role of creativity in the theory of planned behavior.
Frontiers in Psychology, 11, 1-12.

Shin, J., & Grant, A.M. (2021). When putting work off pays off: The curvilinear relationship between
procrastination and creativity. Academy of Management Journal, 64(3), 772-798.

Shiri, S., Anvari, A., & Soltani, H. (2014). An assessment of readiness factors for implementing ERP
based on agility (extension of McKinsey 7s model). International Journal of Management,
Accounting & Economics, 1(3), 229-246.

Singh, A. (2013). A study of the role of McKinsey’s 7s framework in achieving organizational
excellence. Organization Development Journal, 31(3), 39-50.

Soda, G., Mannucci, P.V., & Burt, R.S. (2021). Networks, creativity, and time: Staying creative through
brokerage and network rejuvenation. Academy of Management Journal, 64(4), 1164-1190.

Stein, M.I. (1974). Stimulating creativity: Individual procedures (Vol. 1). Elsevier.

Thukral, E. (2021). COVID-19: Small and medium enterprises challenges and responses with creativity,
innovation, and entrepreneurship. Strategic Change, 30(2), 153-158.

Venkatasawmy, R. (2021). More than just a lust for life: A systems view of Iggy Pop’s creativity.
Creative Industries Journal, pp. 1-16.

Vliamos, S.J., & Tzeremes, N.G. (2012). Factors influencing the entrepreneurial process and firm start-
ups: Evidence from central Greece. Journal of the Knowledge Economy, 3(3), 250-264.

Wang, B., Ginns, P., & Mockler, N. (2022). Sequencing tracing with imagination. Educational
Psychology Review, 34(1), 421-449.

Ward, T.B. (2004). Cognition, creativity, and entrepreneurship. Journal of Business Venturing, 19(2),
173-188.

West, M.A., & Farr, J.L. (Eds.). (1990). Innovation and creativity at work: Psychological and
organizational strategies. John Wiley & Sons.

Whiting, B.G. (1988). Creativity and entrepreneurship: How do they relate? The Journal of Creative
Behavior, 22(3), 178-183.

Yar Hamidi, D., Wennberg, K., & Berglund, H. (2008). Creativity in entrepreneurship education. Journal
of Small Business and Enterprise Development, 15(2), 304-320.

Yitshaki, R., Kropp, F., & Honig, B. (2022). The role of compassion in shaping social entrepreneurs’
prosocial opportunity recognition. Journal of Business Ethics, 179(2), 617-647.

Yuan, Y., & van Knippenberg, D. (2020). From member creativity to team creativity? Team information
elaboration as moderator of the additive and disjunctive models. PLoS ONE, 15(12).

Yusuf, S. (2009). From creativity to innovation. Technology in Society, 31(1), 1-8.

Zarnadze, G., Dika, I., Cera, G., & Ribeiro, H.N.R. (2022). Personality traits and business environment
for entrepreneurial motivation. Administrative Sciences, 12(4), 176-194.

Zelekha, Y., Yaakobi, E., & Avnimelech, G. (2018). Attachment orientations and entrepreneurship.
Journal of Evolutionary Economics, 28(3), 495-522.

Zellweger, T., & Zenger, T. (2022). Entrepreneurs as scientists: A pragmatist alternative to the creation-
discovery debate. Academy of Management Review, 47(4), 696-699.

78 American Journal of Management Vol. 23(3) 2023





