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This study aims to determine how the motivation of mompreneurs in Makassar City in entrepreneurship.
This study uses a qualitative approach. The population is 7,854 mompreneurs. The research sample was
136 mompreneur respondents spread over 4 districts in Makassar City. The collected data were analyzed
using SEM -Lisrel. The results of this study indicate that entrepreneurship literacy education contributes
to the success of momprenuer businesses and motivation in entrepreneurship is needed to encourage
business success. The results of the study provide recommendations for Makassar socio-cultural elements
of entrepreneurship material to be studied in the learning process and it is hoped that training and seminars
will provide motivation and entrepreneurial knowledge so that by increasing entrepreneurial motivation,
momprenuers can contribute to sustainable development.
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INTRODUCTION

Success and failure in the business world are substantially two different things. In simple terms, the
measure of business success from an economic point of view can be seen from the financial condition of
the business being carried out. If the business is carried out can provide excess input over the expenditure
made, it can be said that the business is possible to continue and vice versa if the business carried out
exceeds the expenditure than the input, it can be said that the business is not feasible to continue. The
success and success of a business are always achieved with persistent effort. Today's success must be
maintained for tomorrow and beyond.

Many factors influence the success or success of a business run by an entrepreneur. According to
Gemina, et.al (2016) the determinants of the success of small industrial businesses, based on the results of
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their research found that the success of small businesses is characterized by innovation and risk-taking
behavior. Likewise, the results of Murphy's research in the same source found that the success of small
businesses was contributed by hard work, dedication, and commitment to service and quality. The various
determinants of the success of small industrial businesses as a result of the identification of Luk's research
are a reflection of business abilities (knowledge, attitudes, and skills), relevant experience, work motivation,
and the education level of an entrepreneur. Business success can be seen from the efficiency of the
production process which is grouped based on technical efficiency and economic efficiency (Aji, SP, et.al.
2018). Yusniar, Y. (2017) said that the assessment of ability can be measured using several dimensions,
namely effectiveness, efficiency, and equity/fairness of the price. Furthermore, from various aspects that
determine the success of small businesses, several indicators are adopted as a reference in making research
instruments on business success variables, namely; expansion of production, profitability, and public
confidence.

In reality, not all mompreneurs in Makassar City pay attention to indicators of business success in
running a business. (a) Mompreneurs in Makassar City only focus on meeting daily needs, not focusing on
expanding production, where production expansion is a determinant of the size of a business as seen from
the goods produced. This will affect sales and ultimately determine revenue, thus affecting the size of the
profit earned. (b) Mompreneurs in Makassar City do not think about profitability. However, mompreneurs
start entrepreneurship just looking for experience in entrepreneurship, even though profitability must be
taken into account from the start of starting a business because it is the main goal of the business. (c) a
mompreneur in Makassar City runs a business that has been pioneered by his family and the business
already has a name. So from this situation, mompreneur does not think about the quality of the goods to be
sold. What is needed in entrepreneurship is a public trust. Public trust is a very expensive thing because if
there is no trust, it will hinder business, in this case, the services and products that will be offered.

According to Munawar & Supriatna, (2018) motivation is an urge to work hard to get many things such
as profit, personal freedom, personal dreams, and independence. So that motivation can generate
enthusiasm in providing a positive response to the opportunity to get a lot of benefits for him so that he
does not depend on others. If the motivation for entrepreneurship is increased, it will encourage an increase
in interest in entrepreneurship. Motivation is one of the determining factors in achieving goals. Motivation
is related to the drive or strength that is in humans. Motivation resides in humans that are not visible from
the outside. Attitude and motivation have a reciprocal relationship and will show the need for motivation
to meet the character needs that an entrepreneur must have, namely: hard worker, never surrender, have
spirit, have commitment high (Rosmaini, 2019)

The involvement of a housewife to become a mompreneur based on the results of interviews, motivated
by motivation, namely: increasing income to meet household economic needs, following in the footsteps
of the family, just filling in spare time, channeling hobbies, or filling spare time. It is not uncommon for a
mother to enter the business world because of the motivation for her desire to excel and be recognized by
the community. This is in line with the opinion of Elburdah, RP.et.al. (2021) the uniqueness of
mompreneurs is balancing life, sense of accomplishment and self-satisfaction, increasing income, gaining
respect for equalizing gender imbalances, and being independent. The success of self-reliance for residents
and families is the most important factor in the development to improve the economy and enable the
community to act more.

Entrepreneurial spirit can be grown by getting support from the family. The more conducive the family
environment and the surrounding community, the more it will encourage someone to become an
entrepreneur. If the family and community environment is supportive, a person will have a higher intention
to become an entrepreneur than if he does not have support from the family and community environment.
Family support in fostering an entrepreneurial spirit is seen as something that needs to be strengthened.
Kamma, (2018) states that interest in entrepreneurship will be formed if the family has a positive influence
on this interest because the attitudes and activities of fellow family members influence each other both
directly and indirectly.

Someone who has entrepreneurial literacy can develop new products or ideas and can build a business
with new concepts. In this case, an entrepreneur is required to be creative and can see opportunities or
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patterns that apply in society. In entrepreneurship, of course, it takes great intention which is the first step
in starting entrepreneurship. Rosmiati et al., (2022) say that entrepreneurial intention is a mindset that
encourages individuals to create a business. The intention is a certain desire that a person has to do
something or an action, it is the result of a mindset that directs a person's behavior (M. Hasan, Shofa, et al.,
2021). In entrepreneurship, of course, one must have basic entrepreneurship education to be able to assist
individuals in developing the desire, spirit, and entrepreneurial behavior. Education, it can be a source of
attitude and overall intention to become a successful entrepreneur in the future (HA Hasan, 2020).
Entrepreneurial knowledge can be taught through education and training. For teenagers who want to start
entrepreneurship, start early so that later they can become successful entrepreneurs, education and training
are the only capital to become an entrepreneur. The real learning and struggle will begin when you try it.
Don't be afraid to start a business, because by creating jobs you have helped reduce unemployment and
poverty in Indonesia and you can become individuals who are beneficial to many people.

Many families currently live in Makassar. They are adapting to a multicultural society, developing
technology faster than ever, and leading to modernization in all areas, including personal modernization.
Concerning mompreneurs, individual modernization is understood as the transformation of traditional
mompreneurs to modern ones, where market access is available anywhere and anytime. Based on initial
interviews, technological developments support the rapid modernization of individuals among
mompreneurs. Mothers usually sell only in traditional markets, in the current era, individual modernization
occurs, where mompreneurs can sell anywhere, anytime via the internet.

This trend is very quickly integrated into the lives of developing and transitional societies. Whether we
realize it or not, individual modernity has changed lifestyles, consumption patterns, and people's mindsets
in Makassar City. In the current digital era, public awareness to improve welfare is getting higher in various
fields. And in this era of globalization, the opportunities for the wider competition are endless, as well as
the emergence of challenges in developing quality and competitive human resources. Economic
improvements occur in all countries in the world (Mandroshchenko et al., 2018). Behind the community,
there are different motives, both individually and in groups, in carrying out different economic activities
that have led to an increase in the standard of living based on the need and desire to survive.

Many efforts have been made by housewives to increase income and welfare in the family, according
to several findings that support this. Research from Wati (2014) shows that in managing natural resources,
women have the knowledge and skills strategy to achieve family food security. In addition, Dewi et.al.,
(2014) researching the dual role of a housewife shows that due to financial constraints such as the cost of
children's education and the size of the family's dependents, housewives need to work and at the same time
play a good role as a housewife.

It is undeniable that the role of women in a country is very calculated. This can be seen from the many
strategic positions where women can compete in various fields in this era of globalization. This real-life
situation breaks the liberal feminist view which argues that women cannot effectively and reasonably take
advantage of opportunities to compete widely in the development of the modern era (Putra et al., 2017).
Families hope to improve their economic well-being by changing their economic circle. For women who
manage the household economy, it is interesting to examine the phenomenon of women who carry out dual
roles as housewives and informal sector workers.

Makassar City consists of 15 sub-districts, and 4 sub-districts have the most MSMEs, namely Ujung
Pandang District, Wajo District, Panakukang District, and Rappocini District. Where the sub-district is
interesting to study because it has the most MSMEs that are dominantly run by mompreneurs. Based on
data from the Makassar City MSME Service, the number of MSME actors has continued to increase over
the last 5 years, where women dominate as MSME business actors. From the data, it is also known that
women who are married or mompreneur are more involved in MSME business actors than women who are
still single. One of the digital economic activities that have emerged in the city of Makassar today is the
use of internet-based social media or commonly known as online commerce. So researchers are interested
in conducting further research on the problems that occur with the title of the research on the Structural
model of the influence of entrepreneurial motivation on the success of mompreneur businesses in Makassar
City.
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LITERATURE REVIEW

Entrepreneurship Literacy

Entrepreneurship literacy is the notion of entrepreneurship with various positive, creative, and
innovative personalities in developing business opportunities into business opportunities that are beneficial
for themselves, society, and consumers (Kuntowicaksono, 2012). Entrepreneurial knowledge is the basis
of entrepreneurial resources contained in an individual (Hendawan, S & Sirine, 2017) while Suryana, (2013)
states that knowledge affects entrepreneurship, educational environment, personality, and interests in the
family environment. Entrepreneurship indicators are the family environment, students' mental attitudes
toward entrepreneurship, and students' perceptions of entrepreneurship (Rakib & Syam, 2020).
Entrepreneurial knowledge is intellectual knowledge that is acquired and possessed by a person through
entrepreneurship education, which can later help a person innovate and enter the field of entrepreneurship.
This statement is reinforced by the statement of Sriutami Ningsih and Dindin, (2021) that entrepreneurial
knowledge is the ability to create something new through creative thinking and innovative behavior, which
creates ideas and opportunities that can be used wisely with entrepreneurship education, entrepreneurship
education does something new through creative thinking and innovative actions to create business ideas
and opportunities

Entrepreneurial Motivation

Motivation is an impulse from a person to do something, including becoming an entrepreneur.
Motivation is needed for everyone because strong motivation will encourage their actions to achieve goals.
Entrepreneurs are creative and innovative people who can realize the welfare of themselves, society, and
the environment (Aidha, 2017). An entrepreneur never forgets to think about the welfare of the community
so they always think critically to look for innovation in product creation for the community. According to
Yusuf, AA, & Hamzah, A. (2016). An entrepreneur is someone who dares to start, run and develop a
business by utilizing all abilities, an entrepreneur always thinks ahead to achieve success, and they also
never stop adding to their skills. According to Rusdiana, (2014: 57), one of the keys to success in becoming
an entrepreneur is having a strong motivation for entrepreneurship. Motivation to become a useful person
for oneself, family, and society by working as an entrepreneur.

Mompreneur

The term mompreneur was first developed by Patricia Cobe and Ellen H. Parlapiano from their book
Mompreneurs: A Mother's Practical Step-by-Step Guide to Work-at-Home Success which was first
published in 1996 and revised in 2002. Patricia Cobe and Ellen H. Parlapiano are mothers as well as
entrepreneurs who work from home while simultaneously caring for their children (Richomme-Huet &
Vial, 2014). Weidhaas, A. (2020) said that a mompreneur is a housewife who works from home by
establishing a small home-based business. According to Kamania, (2016) the term mompreneur is intended
for housewives who own and manage their businesses at home. In running his business at home, a
mompreneur can sell various kinds of goods or services according to his wishes (Jean & Forbes, 2012).
Saningputra et al., (2016) stated that there is a difference between a mompreneur and other entrepreneurs,
namely mompreneur is a housewife who opens and runs her business at home, in between her busy life in
raising children, doing household chores, and taking care of her husband. Some experts then conclude that
this phenomenon arises when creative housewives try to build their businesses at home in the midst of
carrying out their routines in raising children and families (Aina. A. Q, 2017).

METHOD
Research Approach
The method used in this research is quantitative. Research variables are operationalized in indicators

that are used as references to develop research instruments and produce quantified data according to
predetermined criteria. This research is an expost facto not derived from the experimental treatment. This
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study wants to examine how the influence of entrepreneurial literacy on the success of mompreneur
businesses in Makassar City and how the influence of entrepreneurial literacy on mompreneur
entrepreneurial motivation in Makassar City.

Population and Sample

The characteristics of the population in this study were all mompreneurs in Makassar City. The
population in this study were mompreneurs in Makassar City with a total of 7,854 business actors. Data on
the distribution of the MSME mompreneur population in Makassar City can be seen in the following table:

TABLE 1

DISTRIBUTION OF RESEARCH POPULATION

No Subdistrict Number of Mompreneurs
1 Ujung Pandang 2.495
2 Wajo 1,965
3 Panakukang 1,852
4 Rappocini 1.542
Amount 7,854

The sample in this study was determined using a proportional random sampling technique, namely
business actors located in urban centers and close to shopping centers, which have strong and well-
established businesses operating. Collecting. The total number of samples in this study was 136
mompreneurs who were determined using the Cochran (1991) formula. The sample group will be
determined randomly by having one random number between one and six. Furthermore, for each sample
selected as a sample group, the sample is determined using the Proportional Random Sampling technique.

Guidelines for determining the number of samples and their proportions to be used in this study use the
following formula (Cochran, 1991):

‘pq
n=—rd—— )
1+ﬁ( d’; "—1)
Information:

n = sample size

N = population size

t = Z value with

= 0.05; then the value of t is 1.96
p = estimated proportion q = 1-p
d = error rate alpha 0.05

TABLE 2
DISTRIBUTION OF RESEARCH SAMPLES

No Subdistrict Number of Mompreneurs
1 Ujung Pandang 43
2 Wajo 34
3 Panakukang 32
4 Rappocini 27

Amount 136
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This study used several software (software) for data processing such as Microsoft Excel 2010, SPSS
(Statistical Product and Service Solution) version 20.0, and LISREL (Linear Structural Relationship)
version 8.80.

RESULT

Description of Entrepreneurship Data Literacy

The entrepreneurial literacy variable is revealed by a questionnaire distributed to respondents directly
which consists of four indicators or observed variables (manifest), namely: basic knowledge of
entrepreneurship (X2.1), knowledge of business ideas and opportunities (X2.2), knowledge of business
aspects (X2.3), and pioneering business knowledge (X2.4). Research and measurement of the variables in
guestion were carried out using a questionnaire method and the instrument in the form of a questionnaire
distributed to respondents consisting of 9 (nine) closed questions. Each question item provides 5 alternative
answers. The score range for each item is 1 to 5. Based on this, the maximum score for the measurement of
the entrepreneurial literacy variable is 45 and the minimum score is 9. Based on this, the interval length can
be calculated as follows:

From the results of data collection, a table of the frequency of entrepreneurial literacy can be drawn up
along with a pie chart as follows:

TABLE 3
DISTRIBUTION OF ENTREPRENEURIAL LITERACY FREQUENCY
Frequency Distribution
Interval Category Frequency %Frequency %Cumulative
38-45 Very high 37 27.2 27.2
30-37 Tall 69 50.6 50.6
22-29 Currently 29 21.5 21.5
14-21 Low 1 0.7 0.7
9-13 Very low 0 0 0
Total 136 100% 100%

The description of the entrepreneurial literacy variable on the indicators of basic entrepreneurial
knowledge (X2.1), knowledge of business ideas and opportunities (X2.2), knowledge of business aspects
(X2.3), and pioneering business knowledge (X2.4) shows that respondents in this study were included in
the very high category of 27.2%, the high category of 50.6%, the medium category of 21.5%, the low
category of 0.7%, and the very low category of 0%

Description of Entrepreneurial Motivation Data

Entrepreneurial motivation variable is revealed by a questionnaire distributed to respondents directly
which consists of eight indicators or observed variables (manifest), namely: to prove the ability in
entrepreneurship (X5.1), wanting to use the skills obtained from experience and training (X5.2 ),
satisfaction and self-development (X5.3), wanting to start a family business (X5.4), increasing income
(X5.5), the influence of family, friends, or entrepreneurial figures (X5.6), difficulty in finding work (X5.7),
and develop hobbies (X5.8). The research and measurement of the variables in question were carried out
using a questionnaire method and the instrument in the form of a questionnaire distributed to respondents
consisting of 20 (twenty) closed questions. Each question item provides 5 alternative answers. The score
range for each item is 1 to 5. Based on this, the maximum score for the measurement of the entrepreneurial
motivation variable is 100 and the minimum score is 20.
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TABLE 4

DISTRIBUTION OF ENTREPRENEURIAL MOTIVATION FREQUENCY

Interval Category Frequency Distribution
Frequency %Frequency %Cumulative

84-100 Very high 58 42.6 42.6
67-83 Tall 51 37.5 375
50-66 Currently 25 18.4 18.4
33-49 Low 2 15 15
20-32 Very low 0 0 0

Total 136 100% 100%

Description of entrepreneurial motivation variables on indicators to prove ability in entrepreneurship
(X5.1), wanting to use skills acquired from experience and training (X5.2), satisfaction and self-
development (X5.3), wanting to start a family business (X5. 4), increasing income (X5.5), the influence of
family, friends, or entrepreneurial figures (X5.6), difficulties in finding work (X5.7), and developing
hobbies (X5.8). This research is included in the very high category of 42.6%, the high category of 37.5%,
the medium category of 18.4%, the low category of 1.5%, and the very low category of 0%.

Description of Business Success Data

The variable of business success is revealed by a questionnaire distributed to respondents directly which
consists of three indicators or observed variables (manifest), namely: expansion of production (Y1),
profitability (Y2), and public trust (Y3). Research and measurement of the variables in question were
carried out using a questionnaire method and instruments in the form of questionnaires distributed to
respondents 42.6% 37.5% 18.4% 1.5% Entrepreneurial Motivation Very High High Medium Low Very
Low 104 consisting of 7 closed questions. Each question item provides 5 alternative answers. The score
range for each item is 1 to 5. Based on this, the maximum score for measuring the business success variable
is 35 and the minimum score is 7.

TABLE 5
FREQUENCY DISTRIBUTION OF BUSINESS SUCCESS

interval Category Frequency Distribution
Frequency %Frequency %Cumulative
29-35 Very high 72 52.9 52.9
22-28 Tall 47 34.6 34.6
15-21 Currently 17 12.5 125
7-14 Low 0 0 0
<7 Very low 0 0 0
Total 136 100% 100%

The description of the business success variables on the indicators of production expansion (Y1),
profitability (Y2), and public trust (Y3) shows that the respondents in this study were in the very high
category of 52.9%, the high category was 34.7%, and the high category was 34.7% medium is 12.5%, the
low category is 0%, and very low category is 0%.

Test Requirements Analysis
Normality Test

The purpose of the normality test in research is to determine whether the data is normal or not, which
means that normal data has a normal distribution so that the data is considered to be representative of the
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population. The normality test with KolmogorovSmirnov in this study was carried out with the help of
SPSS 20.0 for the Windows program. The results of the normality test of the six research variables are
presented in table 4.7 as follows:

TABLE 6
SUMMARY OF NORMALITY TEST RESULTS
No Variable Test results Sig Criteria Information
1 Entrepreneurship Literacy 0.223 > 0.05 Normal
2 Entrepreneurial Motivation 0.091 > 0.05 Normal
3 Business Success 0.545 >0.05 Normal

Based on the summary of the results of the normality test in the table above, it is known that the value
of Sig. Kolmogorov-Smirnov is greater than 0.05 for all variables, so it can be concluded that the data on
the implementation of entrepreneurial literacy, entrepreneurial motivation, and business success is normally
distributed.

Linearity Test

The relationship between exogenous variables and endogenous variables in the regression equation
must be linear so it is necessary to do a linearity test. An increase or decrease in the quantity in one variable
will be followed linearly by an increase or decrease in the other variable. A linearity test was performed on
each relationship between exogenous variables with endogenous variables. In this study, the linearity test
was carried out using the deviation of linearity using the Sig criteria. Greater than = 0.05. The summary of
linearity test results is presented in table 7, as follows:

TABLE 7
SUMMARY OF LINEARITY TEST RESULTS
Variable Variable Deviation From Linearity | Information
Endogenous Exogenous Test results | Sig Criteria
Entrepreneurial Motivation | Entrepreneurship Literacy 0.689 > 0.05 linear
BUSiNess SUCCESS Entrepreneurship Literacy 0.724 > 0.05 linear
Entrepreneurial Motivation 0.106 >0.05 linear

Based on the summary of the linearity test results in the table above, it is known that the significance
value of Deviation from Linearity for each pair of regressions, all of which meet the requirements for
linearity (Sig. > 0.05). Therefore, it can be concluded that all regression pairs meet the assumption of a
linear relationship between exogenous variables and endogenous variables.

Data Analysis Results
Unidimensionality Test of Latent Variable Constructs

This study uses latent variables, namely perceptions of entrepreneurial literacy (X1) and (X2),
entrepreneuri motivation, and entrepreneurial success (Y). The latent variable is composed of several
indicators. The following is an identification of the measurement model for each latent variable as follows:

Entrepreneurial Literacy Construct

In this study, entrepreneurial literacy consists of four indicators or observed variables (manifest),
namely: basic knowledge of entrepreneurship (X1.1), knowledge of business ideas and opportunities
(X1.2), knowledge of business aspects (X1.3), and pioneering business knowledge (X1.4). To test whether
the four indicators or manifest variables are valid and reliable in explaining the construct of entrepreneurial
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literacy variables, they are analyzed using the LISREL 8.80 application program which can be presented in
the image of the results of the Confirmatory Factor Analysis (CFA) analysis. The results of the analysis can
be seen in the following figure:

FIGURE 1
UNIDIMENSIONALITY TEST OF ENTREPRENEURIAL LITERACY CONSTRUCT
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Information:
LK = Entrepreneurship Literacy
X1.1 = Basic Knowledge of Entrepreneurship
X1.2 = Knowledge of Business Ideas and Opportunities
X1.3 = Knowledge of Business Aspects
X1.4 = Started Business Knowledge

The summary of the results of the analysis and interpretation of the validity of the individual
entrepreneurial literacy variables can be presented in table 8, as follows:

TABLE 8
VALIDITY OF ENTREPRENEURIAL LITERACY CONSTRUCT
MI Manifest Variables A R? T-Value Information
X1.1 0.87 0.07 8.14 Valid
X1.2 0.83 0.06 7.59 Valid
X1.3 0.76 0.06 7.01 Valid
X1.4 0.79 0.06 7.48 Valid

Based on table 6 and the standard loading output results above, it can be concluded that the
entrepreneurial literacy manifest variable can be seen with a T-value of 1.97 or 2. Therefore, all lambda
coefficients or factor loadings from each manifest are proven valid. Meanwhile, for the reliability test, the
reliability coefficient of Cronbach Alpha is 1.00. Based on Malhotra’s opinion, it is stated that the reliability
coefficient above 0.60 is considered adequate as a basis for further analysis (Solimun, 2002). Based on this,
the construct reliability of the entrepreneurial literacy variable is declared to have met the requirements.

In addition, to strengthen the unidimensional construct test, it can be proven by using the level of
suitability of the single construct test model, which is in table 9, as follows:
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TABLE 9
TEST OF SUITABILITY OF ENTREPRENEURIAL LITERACY MODEL

Model Alignment Coefficient Criteria Information
Chy-square (X 2) 6.62 Small (non significant) fulfilled
P-Value 0.89 0.05 fulfilled
Df 2 - fulfilled
Cmin (X 2/Df) 0.69 2.00 fulfilled
RMR (standardized) 0.001 0.08 fulfilled
RMSEA 0.012 0.08 fulfilled
GFlI 0.99 0.90 fulfilled
AGFI 0.96 0.90 fulfilled
CFlI 0.89 0.94 fulfilled
IFI 1.00 0.94 fulfilled
NNFI 1.00 0.94 fulfilled

From the table above, it is evident that the construct of entrepreneurial literacy meets the requirements
as a perfectly integrated construct.

Entrepreneurial Motivation Construct

In this study, entrepreneurial motivation consists of eight indicators or observed variables (manifest),
namely: to prove the ability in entrepreneurship (X2.1), wanting to use the skills obtained from experience
and training (X2.2), satisfaction, and self-development (X2.1). X2.3), want to start a family business (X2.4),
increase income (X5.5), influence from family, friends, or entrepreneurial figures (X2.6), difficulty in
finding work (X2.7), and develop a hobby (X2.8).

To test whether the eight indicators or manifest variables are valid and reliable in explaining the
construct of entrepreneurial motivation, then they are analyzed using the LISREL 8.80 application program
which can be presented in the image of the results of the Confirmatory Factor Analysis (CFA) analysis. The
results of the analysis can be seen in Figure 2, as follows:

FIGURE 2
UNIDIMENSIONALITY TEST OF ENTREPRENEURIAL MOTIVATION CONSTRUCT
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Information:
MK = Entrepreneurial Motivation
X2.1 =to prove ability in entrepreneurship
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X2.2 = Want to use skills gained from experience and training
X2.3 = Satisfaction and Self Development

X2.4 = Want to Start a Family Business

X2.5 = Increase income

X2.6 = Influence from Family, Friends, or Entrepreneurial Figures
X2.7 = Difficulty in Finding Work

X2.8 = Developing a Hobby

The summary of the results of the analysis and interpretation of the validity of the entrepreneurial
motivation variable can be presented in table 10, as follows:

TABLE 10
CONSTRUCT VALIDITY OF ENTREPRENEURIAL MOTIVATION
MI Manifest Variables A R? T-Value Information
X2.1 0.92 0.8 8.33 Valid
X2.2 0.89 0.7 6.25 Valid
X2.3 0.80 0.7 6.07 Valid
X2.4 0.87 0.7 6.19 Valid
X2.5 0.70 0.6 4.75 Valid
X2.6 0.74 0.6 5.23 Valid
X2.7 0.71 0.6 4.09 Valid
X2.8 0.64 0.6 4.01 Valid

Based on table 8 and the standard loading output results above, it can be concluded that the manifest
variable of entrepreneurial motivation can be seen with a T-value of 1.97 or 2. Therefore, all lambda
coefficients or factor loadings from each manifest are proven valid. Meanwhile, for the reliability test, the
reliability coefficient of Cronbach Alpha is 1.00. Based on Malhotra's opinion, it is stated that the reliability
coefficient above 0.60 is considered adequate as a basis for further analysis (Solimun, 2002). Based on this,
the construct reliability of the entrepreneurial motivation variable is declared to have met the requirements.
In addition, to strengthen the unidimensional construct test, it can be proven by using the level of suitability
of the single construct test model, which is in table 11 as follows;

TABLE 11
TEST OF THE FIT OF ENTREPRENEURIAL MOTIVATION MODEL
Model Alignment Coefficient Criteria Information
Chy-square (X 2) 6.16 Small (non significant) fulfilled
P-Value 0.38 0.05 fulfilled
df 8 - fulfilled
Cmin (X 2/Df) 0.77 2.00 fulfilled
RMR (standardized) 0.079 0.08 fulfilled
RMSEA 0.033 0.08 fulfilled
GFlI 0.98 0.90 fulfilled
AGFI 0.94 0.90 fulfilled
CFI 0.98 0.94 fulfilled
IFI 0.99 0.94 fulfilled
NNFI 0.99 0.94 fulfilled
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From table 11 above, it is evident that the entrepreneurship motivation construct fulfills the
requirements as a perfectly integrated construct.

Business Success Construct

In this study, business success consists of three indicators or observed variables (manifest), namely:
expansion of production (Y1), profitability (Y2), and public trust (Y3). To test whether the three indicators
or manifest variables are valid and reliable in explaining the construct of business success, they are analyzed
using the LISREL 8.80 application program which can be presented in the image of the results of the
Confirmatory Factor Analysis (CFA) analysis. The results of the analysis can be seen in Figure 3, as
follows:

FIGURE 3
UNIDIMENSIONALITY TEST OF BUSINESS SUCCESS CONSTRUCTS
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Information:
KU = Business Success
Y1 =Production Expansion
Y2 = Profitability
Y3 = Public Trust

The summary of the results of the analysis and interpretation of the validity of the business success
variables can be presented in table 10, as follows:

TABLE 12
CONSTRUCT VALIDITY OF BUSINESS SUCCESS
MI Manifest Variables A R? T-Value Information
Y1 0.79 0.64 3.33 Valid
Y2 0.76 0.54 3.15 Valid
Y3 0.81 0.70 5.67 Valid

Based on table 10 and the standard loading output results above, it can be concluded that the manifest
variable of business success can be seen with a T value of 1.97 or 2. Therefore, all lambda coefficients or
loading factors from each manifest are proven valid. Meanwhile, for the reliability test, the reliability
coefficient of Cronbach Alphais 1.00. Based on Malhotra's opinion, it is stated that the reliability coefficient
above 0.60 is considered adequate as a basis for further analysis (Solimun, 2002). Based on this, the
construct reliability of the entrepreneurial motivation variable is declared to have met the requirements. In
addition, to strengthen the unidimensional construct test, it can be proven by using the suitability level of
the single construct test model, which is in table 13, as follows
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TABLE 13
TEST OF SUITABILITY OF BUSINESS SUCCESS MODEL

Model Alignment Coefficient Criteria Information
Chy-square (X 2) 10,16 Small (non significant) fulfilled
P-Value 0.34 0.05 fulfilled
df 6 - fulfilled
Cmin (X 2/Df) 1.69 2.00 fulfilled
RMR (standardized) 0.05 0.08 fulfilled
RMSEA 0.06 0.08 fulfilled
GFI 0.97 0.90 fulfilled
AGFI 0.95 0.90 fulfilled
CFlI 0.98 0.94 fulfilled
IFI 0.99 0.94 fulfilled
NNFI 0.98 0.94 fulfilled

From table 13 above, it is evident that the business success construct meets the requirements as a
perfectly integrated construct.

DISCUSSION

Entrepreneurship Literacy Has a Significant Effect on the Success of Mompreneur Businesses in
Makassar City

As is known that entrepreneurial literacy consists of several manifestations, namely basic knowledge
of entrepreneurship, knowledge of business ideas and opportunities, knowledge of business aspects, and
knowledge of pioneered businesses. Based on the results of research that has been carried out on
Mompreneurs in Makassar City, it can be concluded that entrepreneurial literacy directly has a positive
effect on the success of Mompreneur businesses in Makassar City. This is because by knowing the ideas
and opportunities as well as the basis of entrepreneurship, mompreneurs in Makassar City will be able to
easily produce something new through creative thinking and innovative action so that they can create ideas
or business opportunities.

Entrepreneurship education is very much needed in fostering prospective entrepreneurs because they
need to adapt to market changes to acquire skills, this is in line with the opinion (Kuntowicaksono, 2012).
Besides that, mompreneur entrepreneurial knowledge in Makassar City generally comes from knowledge
inherited from family. The habit of involving children in entrepreneurship activities indirectly shapes
entrepreneurial character from an early age (Sulolipu, 2021). Meanwhile, according to Elinuari (2021)
Perceptions The perceptions of Chinese youth with strong entrepreneurial education will be able to keep
their culture high. So that the development of a trading business from ethnic Chinese is an illustration of a
successful business. Entrepreneurial literacy has been identified as one of the main competencies required
for business establishment and management (Sabana, 2014).

Entrepreneurship education is one of the impetus in generating business interest to achieve business
success and also as an important factor in forming a society that can think creatively and independently to
overcome poverty and unemployment by becoming entrepreneurs who have succeeded in opening many
jobs to meet the needs of life (Asmani, 2003). 2015). Entrepreneurial literacy skills may have significant
implications for the development and growth of small, micro, and medium enterprises for young
entrepreneurs as well as for women entrepreneurs in the community (Kojo Oseifuh, 2010). This
entrepreneurial literacy is expressed by (Usama & Yusoff, 2018) that an understanding of entrepreneurship
has statistically significant results concerning the performance of a business.

The findings of this study are in line with research conducted by (Irta Yani et al., 2020) which shows
that part there is a significant influence between entrepreneurial literacy and entrepreneurial character on
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the success of small business studies on culinary entrepreneurs in Enrekang Regency seen from the
indicators of having experience starting a business, analyzing business opportunities and risks, and
understanding business management. In maintaining every business and business, it is necessary to have
the ability to think innovate, and socialize, so education is one way to maintain and even develop their
business. It is not uncommon for Chinese descendants to have studied entrepreneurship in high school or
university. (Asmani, 2015). Thus, theoretically, the research findings state that entrepreneurial literacy is
proven to affect the success of mompreneur businesses in Makassar City.

Entrepreneurial Literacy Has a Significant Effect on Mompreneur Entrepreneurship Motivation in
Makassar City

As it is known that entrepreneurial literacy consists of several manifestations, namely basic knowledge
of entrepreneurship, knowledge of business ideas and opportunities, knowledge of business aspects, and
knowledge of pioneered businesses. Based on the results of research that has been carried out on
Mompreneurs in Makassar City, it can be concluded that entrepreneurial literacy directly has a positive
effect on mompreneur entrepreneurship motivation in Makassar City. This is because mompreneurs in
Makassar City have dominant basic knowledge of entrepreneurship, knowledge of business ideas and
opportunities, knowledge of business aspects, and knowledge of pioneering businesses. So that it gives rise
to the impetus to prove the ability of mompreneur entrepreneurship in the city of Makassar to increase
income. Entrepreneurial literacy (including entrepreneurial skills, entrepreneurial learning, and
entrepreneurship) has a positive impact on entrepreneurial motivation and business development (Aulia et
al., 2020). Meanwhile, Israr & Hashim (2017), stated that educational background can motivate someone
to carry out the profession as an entrepreneur because education can lead to entrepreneurial intentions. After
all, the entrepreneurial profession is the result of the intention to become an entrepreneur.

Basic knowledge of entrepreneurship, knowledge of business ideas and opportunities, and knowledge
of pioneered business aspects are the basis of a mompreneur starting his business toward success. Basic
knowledge of entrepreneurship is a person's ability to produce something new through creative thinking
and acting innovatively so that they can create ideas or opportunities that can be utilized properly so that
they will gain greater profits (Younas & Rafay, 2021). Another study revealed by Iriobe, Akinyede, &
Iriobe, (2017) that having high entrepreneurial knowledge will increase a person's interest in
entrepreneurship, because the more knowledge about entrepreneurship, the higher the drive in a person for
entrepreneurship. In addition, Ahmad & Abdel-Aziz (2015) also stated that entrepreneurship knowledge
has a positive and significant effect on entrepreneurial interest.

The findings of this study are in line with research conducted by Arbarini et al., (2018) which showed
that the entrepreneurship-based literacy development model needed by fishermen's wives was developed
as an effort to find the right solution to help fishermen's wives as well as fishermen's families to improve
the economy. The development of the model begins with the stages, at the learning planning stage, starting
with needs identification activities as the beginning of preparing a literacy learning plan. Identification of
needs is carried out directly before learning activities are carried out.

Entrepreneurship Literacy Has a Significant Indirect Effect on the Success of Mompreneur
Businesses Through Entrepreneurial Motivation in Makassar City

Based on the findings of research on entrepreneurial literacy, it is known that most mompreneurs
entrepreneurial literacy is high, mompreneurs’ entrepreneurial motivation in entrepreneurship is high, and
business success is at a high level as well. This shows that mompreneurs have entrepreneurial literacy in
this case including knowledge of the business to be pioneered along with ideas and business opportunities
in achieving business success, entrepreneurship motivation is needed, in this case, proof of ability in
entrepreneurship by using the expertise possessed, oriented to income so that it has an indirect effect. on
the success of the mompreneur business in Makassar City.

The findings of this study are in line with research conducted by Tajpour & Hosseini, (2021) that
entrepreneurial literacy is one of the important elements in economic development, and has a significant
influence on increasing employment opportunities, increasing efficiency, and increasing welfare in
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economies of scale and society. The results showed that some entrepreneurial agents such as
entrepreneurship education and entrepreneurial skills significantly affect business performance. Where in
marketing and developing strategies for business owners, they must have the ability to communicate and
cooperate with customers, suppliers, and other agents. Managers must have the ability to negotiate and be
good listeners (Aulia et al., 2020) Entrepreneurial literacy is very influential on the success of a business,
because the existence of entrepreneurial literacy or entrepreneurship skills possessed by an entrepreneur
will make it easier for an entrepreneur to make a new strategy in doing business and able to create new
ideas/products that can compete in the market (Hastings et al., 2013).

Entrepreneurial literacy is a form where someone is said to understand, understand and even be able to
do entrepreneurship. Entrepreneurial literacy is an understanding of behavior, attitude, and ability to
organize or manage a business and have the creativity to provide services to consumers (Lusardi & Mitchell,
2014). The higher the entrepreneurial skills possessed, the easier it will be to achieve the success of a
business.

CONCLUSION

Based on the results of the analysis and discussion conducted, it can be concluded that entrepreneurial
literacy has a direct effect on the success of mompreneur businesses in Makassar City. It is concluded that
mompreneurs in Makassar City use entrepreneurial literacy in the form of knowledge obtained from formal,
non-formal, and informal education in supporting business success. Entrepreneurial literacy has a direct
effect on mompreneur entrepreneurship motivation in Makassar City. It is concluded that mompreneurs in
Makassar City use entrepreneurial literacy in the form of knowledge obtained from formal, non-formal, and
informal education so that they are motivated in entrepreneurship. Entrepreneurship literacy has an indirect
effect on the success of mompreneur businesses through entrepreneurial motivation in Makassar City. It is
concluded that momprenuers in Makassar City use entrepreneurial literacy in running their business to
motivate entrepreneurship to indirectly influence the success of mompreneurs in Makassar City.
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